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EDUCATIONAL CONTENT DISCLAIMER AND CORRECTION

The Promoter has identified an unintentional factual error in one of the educational activity booklets included
in the Qualifying Products. Specifically, "Meet Six Amazing Birds", Question 7 incorrectly states that the Blue
Crane is not the national bird of South Africa and incorrectly references the United States.

The Promoter confirms the correct information is as follows:

The Blue Crane is the national bird of South Africa; and
The Bald Eagle is the national bird of the United States

The Promoter sincerely apologises for this error. The inaccuracy does not affect a Participant's eligibility to enter
the Competition, the validity of any entry submitted or the awarding of Prizes. The Promoter has taken steps to
correct the error in future print runs and to strengthen internal content review processes to prevent similar
occurrences. Where reasonable possible, corrective measures will be implemented in respect of existing stock.
This correction is made in good faith and in line with the Promoter's commitment to providing clear, accurate
and responsible information to consumers.

COMPETITION TERMS AND CONDITIONS AND SCHEDULE

Definitions
Unless the context provides otherwise, the words and
expressions set out below will have the following meanings

to this competition

1

The Competition entry period will start at 00:01 on 01
January 2026 and will close at 23:59 on 15 March 2026.

and cognate expressions shall have corresponding 2. All qualifying entries will enter 2 (two) random draws

meanings: managed by the Promoter’s Agency to stand a chance

1 “Agency” means Three Cube Management Proprietary to win 1 (one) of 150 (one hundred and fifty) Prizes in
Limited (Registration Number: 2016/319351/07) a total, the Prizes will be allocated as follows:
companylduly ;n%orporatzcﬁ |nf2ccorr1dafrwpe with the o 10 (ten) x PlayStation 5 Console (including
f‘:ompany. .awi,o the Republic 95” A rca. one controller) valued at R13 999 (thirteen

2. Competition” means the competition listed in Clause thousand nine hundred and ninety-nine
1 of the Schedule, organized by the Promoter, rand) each;
managed by the Agency. '

3. “Competition Period” means the period set out in ® 10 (ten) x Smartphone valued at R12 499,00
Clause 2 of the Schedule. (twelve thousand four hundred and ninety-

4. “Goods” means the goods set out in Clause 3 of the nine rand) each;

Schedule. ® 100 (hundred) x Fujifilm Instax Mini 12 Instant

5. “Participant” means all South African citizens and Film Camera valued at Rl 559,00 (one
residents residing within the Republic of South Africa thousand five hundred and fifty-nine rand)
who enters the Competition. each;

6.  “Participating Stores” means all Shoprite Group Stores . .
within the Republic of South Africa, limited to Shoprite * 15 (fifteen) x Addidas Store vouchers to the

. value of R3 000,00 (three thousand rand)
and Checkers, which are approved by the Promoter to
- - A each;
participate in the Competition.

7. “Promoter” means Kellogg Tolaram South Africa o 15 (fifteen) x Nike Store vouchers to the value
(Proprietary) Limited (KTSA) (Registration Number: of R3 000,00 (three thousand rand) each.
2017/143027/07) a company duly incorporated in 3. During the Competition Period, there will be 2 (two)
accordance with the company laws of the Republic of random draws. The first random draw will take place
South Africa. during the first week of February 2026 for all successful

8. “Prize” means the prize set out in Clause 4 of the entrants during the Competition Period 01 January
Schedule. 2026 until 31 January 2026 and 75 (seventy-five)

9. “Qualifying Products” means the products of the random selected Winners will be drawn. The second
Promoter specifically selected for this Competition and random draw will take place during the last week of
may exclude certain products offered by the Promoter. March 2026 for all successful entrants during the

A li ion of Term n ndition Competition Period 01 February 2026 until 15 March

PP Cat onofle s and CO ditio S' . 2026 during which another 75 (seventy-five) random

By choosing to enter the Competition, the Participant h .

. . selected Winners will be drawn.

agrees to be bound by the following terms and conditions, R . -

. L. 4. The Competition is open to all South African citizens or
which the Participant acknowledges to have read and d di ithin th blic of
understood. permhanferjt re5|d enl;cs residing V|'\\”t int fe Repuh ic o
The Competition is promoted by KTSA and is subject to the Sg::s Africa and who are over the age of 18 (eighteen)
below terms and conditions: years. - .

o - . . . 5. Participation into the Competition will be awarded for

1 The specific terms and conditions set out in Section A, . . R
and completing the following steps:

2. The competition terms and conditions set out in
Section B; and
3 The Schedule attached hereto.

Section A: Terms and Conditions specific
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51, Purchasing Kellogg's Instant Noodles 5-pack
Products in the following variants: Beef, Cheese,
Chicken, Durban Curry and Hot and Spicy from
any of the Participating Stores; and

52. Collecting all 5 (five) individual Activity Booklets
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placed inside the Qualifying Products; and
53. Entering via the QR code or WhatsApp line

with applicable laws to safeguard the Participant’s
Personal Information.

provided on pack and by providing a 4, By entering this Competition and providing the
photograph of the unique code on the Activity required information, a Participant agrees that the
Booklets and following the entry prompts. Promoter and/or its Agency may use his/her Personal
Entry Requirements Information in cormef:tion with the Compet'ition. Save
1. In order to be eligible for Participation in this for Persor)al Information that the Promotgrls required
Competition an entrant must: or authorized by Igw tq collect, the provision of such
11.  Be a South African citizen or permanent resident Perspljal Informat|or‘1 is_voluntary, .bUt .ShOU|d Fhe
over the age of 18 (eighteen) years. Persons under Participant nOF .prOV'de all the required mfgr‘matlc‘;n
the age of 18 years may not participate in the :Ezziﬁg;iatrigfmlpam may not be able to participate in
gsrzgs?;ogé :Qlt?;ihttle’:?};;aiz\rﬁ ;relceeg;\;leguv;/rrgitaer: 5. /-\s far as the law allows, eagh Participant agrees and
which shall be provided to the Promoter or gives the Promot‘er and/or its Agerjcy permission to
Agency upon request; collect, get, receive, record, organize, collate, store,
12. Successfully enter the Competition in update, use and share all of hls/her Personal
accordance with the entry mechanism set out in Informat'pn for all purposes relating to the
Clause 5 of the Schedule; Competition. The PartlapantA also agreesAto tAhe
13, Agree to permit the Promoter to collect his/her Promoter sharing the personal information with third
personal information for the purpose of the parties fg( the purposes set out above. Furthermore,
Competition and the Promoter's product the Participant understands and agrees that his/her
marketing and development: and Personal Informatlgn may ‘be transferrgd to and
14. Undertake to abide by these Rules. accgs;ed from locations outside South Africa, and the
2 Pariipants may anly ener this Competion hrough o herey rees o he Lot o Perer
the mechanic set out in Clause 5 of the Schedule.
3. Entries via any other mechanic other than that in purposes set out above. .
Clause 5 of the Schedule shall not be considered. 6. A Participant may ask the Promoter at any “T“? t40
4. Only entries received within the Competition Period \C/\zgi;to(:;jfr;?g;]t;% gﬁrri(;::ln;?i?rrnmestﬁ?eg Izhlz
will be considered. The Competition closes at S P
midnight on the Closing Date as specified in Clause EgrsnggslalgnefgrmZattelfr?qf;?‘Ciizsgivk;i;hﬁoz?emv?/theizr\lei!
2ot ihe et (e Elomng Bate) and no cther ovalobl o hitos] o kel o alen Zhlorats
policy. .
Award Terms 7. Each Participant warrants that he/she has the
1. The Prize winners shall be determined via random authority to allow the Promoter to use his/her Personal
draws as set out in Clause 6 of the Schedule. Information for purposes of the Competition. The
2. Any Prize not taken up for any reason within 7 (seven) Promoter will not use any Participant's Personal
working days of notification will be forfeited. Information in any way which breaks the law and
3. All winners will be required to provide their names and undertakes to keep all Personal Information of
contact details and to sign an acknowledgment of Participants secure and for as long as the law requires.
receipt of the Prize. 8. The Participant agrees that any photograph/s taken of
4. In the event that the Prize Winner cannot be them in relation to this Competition become the
successfully contacted within 7 (seven) working days of property of the Promoter to use in any marketing
the final decision or is unable, for any reason campaigns as the Promoter deems fit and the
whatsoever, to accept the prize, a replacement winner Participant hereby consents to the usage of his/her
will be randomly drawn from the remaining qualifying photograph and/or full names to be used in any
participants in the draw in accordance with same marketing campaigns and/or Competition
process and procedures as applicable to the original announcements. The Participant shall have no claim
draw. for any compensation for use of the photograph/s.
5. T:e Qualif%/ing F;jroducths are subject :10||ava“abb”|i‘tyb?t Warranties and Indemnities
the time of purchase. The Promoter shall not be liable . . .
for stock shortages due to the demand driven by this E ;23 p;::gcoit;cre'sltsairg pi%éeeSé?;fé?s;i} :éregigltse’sagtir;i
Competition. . . .
6. The Promoter reserves the right, at its sole discretion, employees, officers, directors, agents and associates

to substitute the Prize with any other prize of
comparable or greater commercial value for whatever
reason.

Use of Personal Information

(the “Indemnified Parties”) shall not be liable for and the
Participants hereby indemnify and hold the
Indemnified Parties harmless from any claim, liability,
cost, expense or penalty suffered or incurred by any
person as a result of participating in the Competition.

1. Personal information is information relating to a 2. Inthe event that the award of a Prize is subject to any
Participant.  Personal information includes a bank charges and/or has any tax implications and or
Participant’s identity number, passport number and any other cost then the Promoter reserves the right to
contact details as well as any photograph (if adjust such Prize to accommodate such charges and
applicable). costs.

2. This information may be collected by the Promoter or 3. Where products are given as part of the Prizes, all such
its Agency on behalf of the Promoter for the purpose products are subject to all applicable warranties,
of this Competition such as, but not limited to guarantees and instructions of use accompanying
Competition draw, contacting any participant's, such products.
finalists and/or winner/s, announcing any finalists 4. Participation in this Competition and subsequent use
and/or winner/s. of a Prize is at the Participant’s and/or Winner's own

3. At all times, any Personal Information shall be risk. Participants and Winners hereby indemnify and

transferred to the Promoter or its Agency in
accordance with the laws of the Republic of South
Africa implementing security measures in accordance
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hold harmless the Promoter, the Agency, either or both
of their employees, agents, organisers of this
Competition, advertising agencies, advisers and any
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other related parties, against all claims, losses and 6. The Promoter is not responsible for:

liability whether direct or indirect incurred by any 6.1 Transactions not received by the Agency
Participant or Winner arising from or in connection timeously or at all, regardless of the cause,
with this Competition, including without limitation, including but not limited to technical
personal injuries, death and property damage and malfunction and computer systems even if the
claims based on publicity rights, defamation or problem was caused by the Promoter and / or its
invasion of privacy, howsoever arising. Agency.

5. The Promoter shall not be responsible for any 6.2 Any expenses incurred by the Participant for
misrepresentation caused due to an unintentional entering into the Competition and / or
copying error, typing error or an error by omission that acceptance and / or use of the Prize, unless the
may occur on any of its promotional material or social Promoter clearly states that the Prize itself
media in relation to this Competition. provides for such expenses.

Force Majeure 6.3 Any misrepresentation caysed due tg an

1 In the event of any act of God, strike, war, warlike unintentional copy error, typing error or missing
operation, rebellion, riot, civil commmotion, lockout, content on any promotional materlal.. .
combination of workmen, interference of trade unions, 7. The APromoter will us.eAand process the information
suspension of labour, fire, accident, or (without regard prowdeql 'by the Participant for the purposes of the
to the foregoing enumeration) of any circumstances Cpmpetltloq. . , -
arising or action taken beyond or outside the 8. !t is the 'Partlmpa.nts responsibility to ensure that all
reasonable control of the Promoter preventing them information provided to the Promoter is ac'cttlrate,
from the performance of any obligation to a Participant complete and up to date and thaF the Participant
(any such event hereinafter called "Force Majeure") agrees thaF the Promotgr may yerlfy It'.ShOU|d the
then the Promoter shall be relieved of all such Promqter f”?d that any |nformat|on prowded‘b‘sy th?
obligations to the Participant during the period that 'Part|'<:|pan't in connection with the Fjompetltlon s
such Force Majeure continues and shall not be liable for mvaly:!, |r’1accurate, false or misleading, - the
any delay or failure in the performance of any Part!c!pants entry may. l?e dlsregardeq, . anq the
obligations or loss or damage which the Participant Participant may be prph|b|ted from participating in
may suffer due to or resulting from the Force Majeure. any fu'rther Competitions .for. a period to be

determined by the Promoter in its sole and absolute

General discretion.

1. The Promoter may in its sole and absolute discretion 9. The Promoter may require the Participant to provide
amend these terms and conditions at any time, by additional information and documentation as may
publishing the revised terms and conditions on the reasonably be required in order to process, confirm
website in Clause 7 of the Schedule. and facilitate the Participant’s acceptance and / or use

2. The Competition is not open to any director, member, of the Prize. If the Participant refuses to provide the
partner, owner, employee, agent of, consultant to, or requested information or documentation, the
anyone associated with or affiliated to the Promoter or Participant may forfeit the Prize. This decision will be at
its Agency. the discretion of the Promoter.

3. In the event of a dispute regarding any aspect of the 10. The Promoter does not make any representations or
Competition and/or these terms and conditions, the give any guarantees that:

Promoter's decision will be binding and final and no 101 The Participant’s participation in the Competition will
correspondence will be entered into. result in the Participant Winning the Prize.

4, In the event of a dispute regarding a winner chosen in 102 The Prize, or any aspect thereof, will meet the
accordance with above, the decision of an independent Participant's requirements, preferences or
admitted attorney duly appointed by the Promoter will expectations.
be final and binding and no other correspondence will 103 The Prize, or any aspect thereof, will be
be entered into. satisfactory, punctual, free from defects, safe,

5. The Promoter reserves the right to cancel, suspend or reliable or fit for any particular purpose.
terminate the Competition at any time and without 1. Prizes are not transferable and may not be sold,
notice to the Participants. deferred, changed or exchanged for cash or any other

6. Allenquiries regarding the Competition should be sent item.
to the Promoter at the details set out in Clause 8 of the 12.  Winners will be notified that they have won the
Schedule. Competition by means of the contact details

Section B: General Terms and Conditions associated with entering the Competition via the QR

1. These are the standard terms and conditions for code or WhatsApp line. If the Promoter or its Agent, is
competitions promoted by KTSA. unable to cont‘act a Wmner within 7 (seven) Worklng

2. In the event of a conflict between the terms and days of the Prize being awarded, or if the Winner is
conditions of Section A and Section B, Section A will unable to claim the Prize within 7 (seven) working days
prevail. for Whiche_ver reason, the Win‘ner may forfeit Fhe Prize.

3 Your participation in the Competition and / or your 13.  If a Participant is a Winner in the Competition, the
acceptance of a Prize (in the event that you are Promoter may request the following: )
Winner) constitutes your acknowledgement and 131 Publication of your Name in any media to
acceptance of the terms and conditions set out in promote the competition. ) )
Section A and Section B and any accompanying 132 A specified mlmmum'number of socnal' media
Schedule hereto. posts and / or specific content regarding the

4. The Competition is not open to any director, member, campaign and Prize to be posted on the Winner's
partner, owner, employee, agent of, consultant to, or social media p'roflles using the specified tags and
anyone associated with or affiliated to the Promoter or hashtags provided.
its Agent. 133 Use of all videos a_nd / or photos taken by the

5. Any transactions after the closure date of the Promoter of the Winner on the Promoter’s social

Competition will be invalid and not considered as a
qualifying mechanic, regardless of the reason for the
late transaction.
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media profiles and within campaign related
marketing communications.
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14.

15.

6.

17.

18.

19.

13.4 Publication of the Winner's Name and / or a video
and / or photos of the Winner in any media to
promote and advertise the Promoter's brand,
goods or services with no fees and royalties paid
to the Winner.

The Promoter will use and process the information

provided by the Participant for the purposes of the

Competition.

The Promoter’s decision on any matter concerning the

Competition and / or arising out of these Terms and

Conditions are final and no correspondence will be

entered into.

The Promoter reserves the right to postpone, suspend,

cancel or change the Competition at any time and for

any reason without notice to the Participants and the

Participants will have no claim against the Promoter or

itsagent as a result of such postponement, suspension,

cancellation or change.

The Promoter may in its sole and absolute discretion

amend these Terms and Conditions at any time, by

publishing the revised terms and conditions on the
website in Clause 7 of the Schedule.

By participation in the Competition, the Participant

agrees to participation and acceptance and / or use of

a Prize or any aspect thereof, being voluntary and at

their own risk.

The Promoter will not be responsible for any claim, loss,

damage, damages, injury or death, arising directly or

indirectly (“Losses”) that may be incurred or suffered by
the Participant as a result of participation in the

Competition and / or the acceptance of a Prize.
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Schedule
No. Reference Detail
1. Competition Name Kellogg's Instant Noodles Explorers
Stand a chance to win 1 (one) of 150 (one hundred and fifty) prizes in total.

2. Competition Period 1. This Competition will commence at 00:01 on 01 January 2026 and will close on 15 March 2026

at 23:59
2. Entriesreceived after the closing date and time will not be considered. The Promoter will not
be held responsible for any entries not being received due to technical issues.

3. Qualifying Kellogg's Participants are required to purchase Kellogg's Instant Noodles 5-pack Products in the following

Product(s) variants: Chicken, Beef, Cheese, Durban Curry and Hot and Spicy from any of the Participating
Stores nationwide.
Take note that no other Kellogg's products are eligible for this Promotional Competition, other
than the Qualifying Products mentioned above.

4. Prize details 1. Participants stand a chance to win 1 (one) of 150 (hundred and fifty) Prizes in total during the
Competition Period, the Prizes will be drawn at random and the Prize allocation will be as
follows:

= 10 (ten) x PlayStation 5 Console (including one controller) valued at R13 999 (thirteen
thousand nine hundred and ninety-nine rand) each;

= 10 (ten) x Smartphone valued at R12 499,00 (twelve thousand four hundred and ninety-nine
rand) each;

- 100 (hundred) x Fujifilm Instax Mini 12 Instant Film Camera valued at R1559,00 (one thousand
five hundred and fifty-nine rand) each;

= 15 (fifteen) x Addidas Store vouchers to the value of R3 000,00 (three thousand rand) each;

- 15 (fifteen) x Nike Store vouchers to the value of R3 000,00 (three thousand rand) each.

2. The Winners will be called to collect their Prize won in-store and a verification process will
follow.

3. Participants may enter multiple times, however regardless of the number of entries,
Participants will only be entitled to 1 (one) Prize should they be drawn as the Winner.

4. The Prize does not cover any other costs of the Winner whatsoever which is not mentioned
in these terms and conditions and the Promoter will not be liable or responsible to the
Winner for any such costs.

5. By proceeding, you consent that the Personal Information you give can be used by the
Promoter and/or its Agency for the purposes of this Competition.

6. By proceeding, you consent that if you win the competition a photo of yourself will be posted
on social media.

7.  The Prize will not be transferable or negotiable, nor exchangeable for cash.

8.  This Competition will be limited to the Republic of South Africa.

5. Entry Mechanic Participants must enter this Competition by completing the following steps:

1. Participants are required to purchase Kellogg's Instant Noodles 5-pack Products in the
following variants: Chicken, Beef, Cheese, Durban Curry and Hot and Spicy from any of the
Participating Stores nationwide; and

2. Collect all 5 (five) individual Activity Booklets placed inside the Qualifying Products; and

3. Enter via the QR code or WhatsApp line by providing a photograph of the unique code on
the Activity Booklets and following the entry prompts.

6. The Competition Draw 1. During the Competition Period, there will be 2 (two) random draws. The first random draw
will take place during the first week of February 2026 for all successful entrants during the
Competition Period 01 January 2026 —31January 2026 and 75 (seventy-five) random selected
Winners will be drawn. The second random draw will take place during the last week of
March 2026 for all successful entrants during the Competition Period 01 February 2026 - 15
March 2026 during which another 75 (seventy-five) random selected Winners will be drawn.

2. There will be a total of 150 (one hundred and fifty) Winners during the Competition period.

3. The draws will be overseen by an independent auditor.

4. Winners will be notified no longer than 7 (seven) days after the draw.

5. The Winners will need to go through a verification/ vetting process and will be required to
provide the following to the Promoters:

51. Identification Documents; and
5.2. Proof of residency through a certified copy of a utility bill, a bank statement, lease
agreement or a retail account not older than 3 months.

6. The Winners will also be vetted to ensure that they have not won a previous Competition
organized by the Promoter within the past 183 days, that they are not related to anyone who
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is a previous Winner or reside at the same address as any previous Winner or use the same
telephone number as a previous Winner of any competition run by the Promoter within the
past 183 days. If the answer is yes to any of these, the Winners will not be allowed to be a
Winner in terms of these terms and conditions. Any fraudulent activity confirmed or
suspected will automatically allow the Promoter to disqualify the Winner(s).

7. Website for Terms | To Access the Terms and Conditions, you may visit our website at
and Conditions https://www.kelloggs.co.za/en_ZA/home.html

8. Enquiry Phone | Forenquiries, contact: consumer.sa@kelloggs.com, or call 0860 200 601 between 08h00 and 16:30
Number  and Email | on weekdays.
Address
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